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VOTERS’ LOYALTY TO A POLITICAL PARTY IN TERMS OF ORGANIZATIONAL COMMITMENT
FACTOR: A RESEARCH ON VOTERS LIVING IN BIG CITIES IN TURKEY

ABSTRACT

The level of voters’ loyalty to a political party gives important clues
in terms of analysis of voters and prediction of their behaviors. The possible
changing in voting behavior of voters who have high party loyalty is generally
low. On the other hand, the voters who have low party loyalty get involved in
undecided part and generally have floating voter behavior. In this respect,
voters’ loyalty to a political party composes an important data resource for
people conducting a political campaign. In this study, voters’ loyalty to a
political party was handled which is stated as declining after 1990s. The
research was done in 16 cities composing 58% of total voter number to present
Turkish voters’ loyalty to a political party. While determining research
group, the ratio of the number of voters in metropolitans to the total number
of voters is taken into account and 1389 questionnaire conducted. As a result
of this study, it is concluded that Turkish voters have a high loyalty to a
political party in terms of general loyalty, but there is a medium level
loyalty in terms of affective, continuance and normative commitment. Moreover,
it is obtained that the most important factor influencing voters’ general
loyalty is normative commitment.

Keywords: Political Party Loyalty, Political Communication,
Political Campaign, Political Parties,
Organizational Commitment

KURUMSAL BAGLILIK FAKTORU BAKIMINDAN SECMENLERIN PARTI BAGLILIKLARI:
TURKIYE’'DEKI BUYUKSEHIRLERDE YASAYAN SECMENLER UZERINE BIR ARASTIRMA

OZET

Secmenlerin parti bagdlilik diizeyleri secim kampanyalarinda sec¢menlerin
analizi ve secmen davranislarinin tahmini acisindan 6nemli ipuclara
vermektedir. Genel olarak Parti baglilidi yluksek secmenlerin oy verme
davranisinda degisim ihtimali disiiktiir. Buna karsin parti bagliligi diisiik olan
secmenlerin genellikle kararsiz segmenler grubunda olduklari ve ylzergezer oy
verme davranisina sahip olduklari sodylenebilir. Bu bakimdan siyasal kampanya
yuriticilerinin Snemli veri kaynaklarindan birini secmenlerin parti
bagliliklari olusturmaktadir. Bu calismada, Ozellikler 1990’11 yillardan sonra
giderek azaldigi Dbelirtilen secgmenlerin parti badlilidi ele alinmistir.
Turkiye seg¢meninin parti baglilidinin ortaya konmasi amaciyla Tirkiye’deki
toplam sec¢men sayisinin yaklasik %58’ini olusturan 16 Biyliksehirde arastirma
yapilmistir. Arastirma denek grubunun belirlenmesinde biiyiksehirlerin sahip
oldugu secgmen sayilarinin toplam seg¢men saylsina orani dikkate alinmis ve
toplam 1389 secmenle anket gerceklestirilmistir. Yapilan arastirma sonucunda,
Tirkiye sec¢meninin genel baglilik agisindan ylksek dilzeyde parti baglilidina
sahip oldugu; ancak duygusal baglilik, devam bagdlilidi ve normatif baglilik
faktdrleri bakimindan orta dizeyde bir baglilidin sdz konusu oldudu sonucuna
varilmistir. Ayrica segmenlerin genel bagliligini etkileyen en onemli baglilik
faktdrinin normatif bagdlilik oldudu ortaya ¢ikmistir.

Anahtar Kelimeler: Parti Bagliligi, Siyasal Iletisim,

Secim Kampanyasi, Siyasal Partiler,
Kurumsal Baglilik
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1. INTRODUCTION (GIRiS)

It can be said that voters’ ideology-based behaviors became
quite weak compared to past. In the past, people getting information
from limited resources presented a scene that they were more inclined
to be persuaded in the frame of a dominant opinion. However, nowadays
voters can reach information from various resources easily. They can
obtain multi-dimensional information of a subject or of an object.
This process came out as an efficient factor in terms of personal
preferences depending on improvements in mass communication.

The change occurring in communication habits cause culture,
thought, life style and habit interact with each other more. No matter
how many differences 1insist on continuing their presence, mutual
communication process gives rise to common points. Therefore, masses
in centers are more intense 1in social structure. In this regard,
voters more intensely in centers converted political parties which
were perceived as more radical and these political parties went into
the effort of uniting voters having different values in common point.
Thus, a new era in political communication campaigns occurs from staff
configuration to usage of political communication.

Communication and mass communication technologies bring about
radical changes and make political campaigns Dbecome professional
(Devran, 2004:32). Political communication’s becoming professional
causes political party’s being regressed (Tokgoz, 2008:415) .
Therefore, new developments weaken voters’ loyalty to a political
party. Organizational structure of political parties, propaganda and
public relation affairs Dbecame important factors in convincing the
voters. For instance, as a result of a process began in 1970s election
campaigns in American way took more places. Thus, the role of
consultants and public relations increased (Tokgdz, 2008:419).

In the new process, subjects separating a political party from
the others Dbecame important facts in convincing voters (Ozsoy,
2002:111) . Political parties analyzing voters well and revealing the
subjects defining voters’ agenda were more successful in terms of
convincing the voters. However, researches indicated that the behavior
of voting depended on long term factors such as party identity and
ideology, in addition to candidate and election factors (quoted by:
Hacker et al. 2000:227-228). Long term factors can be stated as the
loyalty of voters to a party or a candidate, their attitude and wvalues
(Devran, 2004:2). In this regard, it can be said that wvoters’ loyalty
and sympathy to a party or a candidate can influence the decisions of
voters (Gullipunar, 2010:69).

In the short term decision, the current issues of voters are
effective but in the long term decision, the commitment towards the
party or candidate is more effective. Therefore, people’s level of
commitment is so important in determining their voting behavior.

2. RESEARCH SIGNIFICANCE (CALISMANIN ONEMI)

Political election campaigns have activation, reinforcement and
conversion effects (Lazersfeld vd. 1968:103). Therefore, determining
people’s level of commitment 1s so important in success of the
election campaigns. Because it can help to determine which political
campaign strategy will be used. The effect of political campaigns 1is
quiet high on voters who are undecided and also have reinforcement and
conversion effects on voters who have decided. The possibility of
making decision of voters who have high party or candidate commitment
is quiet high. This means that political campaign focuses on
reinforcement and conversion functions. In case of low party or
candidate commitment generally means density of undecided people.
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Therefore the campaign strategy for undecided voters focuses on the
activation effect of political election campaigns.

This study handles the issue of Turkish voters’ loyalty to a
political party. Defining voters’ loyalty level makes important
contributions 1in terms of analyzing voters well and predicting
behaviors of them beforehand. For this reason, it is thought that this
research will make important contributions to studies of political
communicators and political communication students. Voters’ loyalty
level, loyalty factors and effect of socio-demographic and political
variables in voters’ loyalty level are analyzed in the study.

3. POLITICAL PARTIES (SIYASAL PARTILER)

Political party is a political institution that aims to capture
or share government; controls the government when it is not in charge
of it; owns membership of national or local organizations; has a wide
perspective and focuses on single subject; has a common principal,
ideology, identity, preference and program (Kapani, 1996:160; Tuncay
2000:28; Saribay, 2001:6; Heywood 2007:356).

Matters such as correlating political opinions and benefits,
forming political staff, using and controlling government are among
the responsibilities of political parties (Tekin et al. 2006:74). In
addition, one of the important functions of political parties 1is to
provide election of political staff, management staff and leaders
(Kapani, 1996:166) .

Political parties have various membership statuses in terms of
organization. In general look, party membership can be stated in five
ways such as leaders, active members, ordinary members, pre-voters
(only exist in the U.S) and supporters. However, generally, leaders,
active members and ordinary members are accepted (Saribay, 2001:21).
It can be said that active members have an important role in political
staff’s being raised and elected. In this regard, active membership
gives clue about in-party operation and whether the party has a
powerful staff which are dependent on each other in terms of
organization or not. The way of interdependency in the party, leaders’
and members’ way of election, limit of members’ activity, in other
words, the effects of organizations on behaviors reveal the power and
efficiency of the party (Tuncay, 2000:3).

The degree of organization of a party can be stated as whether
in-party relations are tied to certain behavior patterns by figural
rules or unwritten rules and traditions. In other words, consistency
degree in terms of political party’s organization means attitude and

behavior unity among party members. General <criteria of this
consistency can be expressed as legislation consistency, party
discipline and schism. The more 1legislation consistency, party

discipline, the less schism the party has, the more consistent it will
be and the more behavior unity it will have (Emiroglu, 2006:608).

4. POLITICAL PARTIES IN TERMS OF ACTIVE POLITICAL PARTICIPATION
(AKTIF SIYASAL KATILIM BAKIMINDAN SIYASAL PARTILER)

Political participation kinds can be stated as traditional, non-
traditional and post-modern participation. Traditional participation
can be expressed as a kind of participation starting with being
interested in political subjects and going to take actions in
political parties and other political organizations. Non-traditional
participation 1s a political behavior presents participation to
politics alternatives by legal and illegal ways besides participation
by means of party. Post-modern participation is a kind of
participation provided by internet, civil society and social
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activities. Among these participation kinds traditional participation
still rises as an efficient one (Ozyurt, 2010:291-292).

Political parties as an important part of traditional
participation can show differences depending on factors such as
becoming organized, internal structure, society and ideology. These
differences are determinative factors in classifying political
parties. When prominent ones are analyzed, we can see that while
Duverger divides parties into two parts as staff and mass parties,
Neumann divides them as individual representation and social unity
party. In these divisions it is possible to see traces of democratic
development caused Dby historic developments. Staff parties and
individual representation parties present in both divisions express
old kind of parties taking actions during elections and not giving
importance to organization of political parties. Mass parties and
social unity parties are the ones that have powerful organization
system in centers and locals. The aim of these parties is not only to
be in charge of the country but also to affect and control people in
other fields of social life (Kapani, 1996:168-174).

When political party’s way of being organized 1is analyzed
nowadays, it can be said that they are organized as mass parties and
social wunity ones. For this reason, parties need more members and
voluntary participation. Thus, loyalty of voters to the party comes
out as an important factor.

5. ORGANIZATIONAL COMMITMENT (KURUMSAL BA@LILIK)

Human capital’s coming to the forefront makes institution and
employees relation a current issue. Basic condition to have healthy
and fertile relations between the institution and employees to develop
relations depend on cooperation and loyalty. At this point, concept of
“organizational commitment” meaning that employees should accept
institution’s aims and values, making efforts to reach those aims and
desire to continue membership in the institution comes to the
forefront.

Organizational commitment’s definition dimensions and relations
with other concepts are comprehensive and disputable subjects.
Researchers define the concept in different ways according to their
field of interest. For instance, while Reicher (1985:342) defines the
concept of commitment as individual’s being identified with
institution’s aims and wvalues, Robbins (1998:43) defines it as the
desire of employee’s to maintain the membership by being identified
with his institution and its aims. Sheldon’s (1971:143) definition of
organizational commitment is that employee’s evaluating the
institution the he works in a positive way and reacts according to its
aims. This definition is short but comprehensive. Another definition
was made by Wiener (1982:7) and he sees this concept as total of
interiorized normative pressures to behave to meet organizational aims
and profits. Two of the important names of organizational concepts
Allen and Meyer (1997) describe committed employee as a person working
regularly, volunteer to make extra efforts, trying to protect his
institution and adopting institution’s aims and values. When all the
definitions are analyzed, the concept of organizational commitment can
be summarized as loyalty of employees, emotional tie; efficient
commitment of employee’s to institution’s aims and values (Guillioglu,
2011:50) . Commitment to a party in terms of organizational commitment
can be stated as that a voter’s being identified with party, his
desire to maintain membership relations, having positive attitude
towards message and practices and having tendency to take an active
role.
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Organizational commitment reflects the union degree of
individual and institution. In this respect, it can be said that
organizational commitment has three important parts (Reichers, 1985:
468; Randall, 1987:461):

e TIndividual’s acceptation of institution’s aims and the powerful
belief for them.

e TIndividual’s desire to make more effort than expected.

e TIndividual’s certain desire to continue his membership in the
institution.

Since organizational commitment is one of the important
components controlling employee’s attitude and behaviors towards the
institution and his efforts and ideology (Gordon, 2007:193), it 1is
important in terms of institution’s maintaining it presence and
employees being compatible and productive. It is thought that
employees living with high level of satisfaction feelings will have
positive attitude towards business and will be more beneficial for the
institution.

Commitment of staff to the institution is important in terms of
personal, organizational and social ©points. Powerful commitment
improves the feeling of Dbelonging, security, efficiency, career
development and internal awards. It provides institution with staff
remain in their work, limited staff circulation, lessening education
cost, high work satisfaction, accepting request of institution and
meeting organizational aims. In terms of social point, it helps
quality and fertility of goods and service to increase (Mowday et al.
1982; Randall, 1987). Therefore, while commitment to a political party
is an opportunity for a voter having political tendency and desire to
advance in politics, it also can make contribution to politics for it
to be built on principles in terms of social point. Because, a voter’s
personal benefit may remain behind the party aims who internalizes
party identity.

Organizational commitment is to improve trust between manager
and staff. Providing consistency and innovation 1in the institution
plays an important role in reaching planned targets. Relations between
manager-staff become better and organizational climate occurs. It can
provide a reliable communication between a candidate and a voter for
political parties. Individuals having high commitment to institution
are the ones who are hardworking, successful, aiming at high qualified
production focused on customer satisfaction, having high work
satisfaction and having less desire to leave Jjob (Boselie et al.
2001). Commitment to institution is important on the grounds that
there is a high possibility that employees in this profile will make
self-sacrifice (Jaworsky et al. 1993:53-70).

Researches about the concept of organizational commitment first
dealt with by Whyte and then by Porter, Mowday, Steers, Allen, Meyer
and Becker bring about a lot of approaches. All these approaches are a
new Dbreath and in literature concepts of Attitudinal Commitment
Approach, Multi-Dimensional Commitment Approach and Behavioral
Commitment Approach are emphasized.

5.1. Approaches towards Organizational Commitment
(Kurumsal Bagliliga Yonelik Yaklasimlar)

5.1.1. Attitudinal Commitment (Tutumsal Baglilaik)

Attitudinal commitment emerges in the case when an individual
identifies himself with an institution and this institution’s target,
value and aims and wants to keep his membership in the party to
realize these aims. In such kind of a commitment, there 1is an
interchange that individuals commit themselves to the institution in
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return for some spiritual awards and benefits (Mowday et al.
1979:225) .

In literature, the most accepted attitudinal approach is the one
developed by Allen and Meyer (Ada et al. 2008:497). In the model that
Allen and Meyer (1990:4) developed, organizational commitment was
handled in three different approaches. In affective commitment, people
remain 1n the institution because they want to, 1n continuance
commitment they remain Dbecause they need to and in normative
commitment, they remain because they feel obligation. According to
this, an employee can 1live each of these situations in different
degrees. For example, while some employees feel powerful need and
obligation about remaining in the institution they do not do it
willingly. Other employees remain in the institution Jjust for their
desire even they do not feel any need or obligation. Therefore,
individual’s commitment to the institution is total projection of
these psychological situations.

5.1.2. Multi-Dimensional Commitment Approach
(GCoklu Baglilik Yaklasimai)

According to Reichers (1985:469-470) although institution
theoreticians focus on aims which conflict with different wvalues that
institution members try to service, they are not interested in
institution’s nature itself. From this point, Reichers (1985) put
forwards the concept of Multi-Dimensional Commitment Approach by
improving attitudinal approach a bit more. Multi-Dimensional
Commitment Approach makes emphasis on that individuals show different
commitment to their institutions, occupations, managers, supervisors,
customers and colleagues. This approach, basically, advocates that it
will be truer for organizational commitment to be understood as total
commitment of wvarious internal and external groups composing the
institution (Randall, 1987:467).

Multi-Dimensional Commitment Approach foresees that commitment
of someone can be different than the one that somebody else feels.
Therefore, while an individual’s commitment can be stemmed from that
institution presents qualified goods in a reasonable price, the other
one’s can be stemmed from institution’s humanistic treatment for
employees. However, a global criterion of commitment is to show both
employees in equal commitment to the institution. Thus, this kind of
commitment aims to show presence, absence and power of private
commitment (Reichers, 1985:467).

5.1.3. Behavioral Commitment (Davranissal Baglilik)

Behavioral commitment is built on socio-psychological
perspective. It 1is an approach corresponding to the process that
individuals’ becoming committed to their institutions according to
their experience and adaptation to the institution (Mowday et al.
1982:25; Cliffort, 1989:144). In behavioral commitment, employee feels
commitment because of past actions such as nonfinancial benefits,
income (social security, age and salary 1increase Dbecause of
seniority). The Employee develops commitment because he thinks that
leaving the Jjob will cost high. In this approach organizational
commitment transforms into a more cheeseparing structure (Blau et al.
1987:290) .

While Attitudinal Approach 1is an emotional reaction committing
individual to the institution, Behavioral Approach 1is individual’s
decision to remain in the institution because of the investments that
he does not want to lose. In other words, the commitment that an
employee has 1s a kind of commitment which is cheeseparing (Gul,
2002:47) .
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It 1is disputable to put forward that which of the approaches
from attitudinal, behavioral and multi ones 1is more superior, valid
and applicable (Varoglu, 1993:18). There are occasions when all these
organizational commitment classification are valid. Because,
organizational commitment is quite susceptible to time, place and
conditions. Institution’s culture, way of management and leadership,
personal and demographic features of employees, socio-economic
structure, social features, environmental conditions are quite
important internal and external factors in application of attitudinal
and behavioral commitment. All these factors play an important role
choosing a kind of organizational commitment.

6. EFFECT OF COMMITMENT TO PARTY ON VOTER’S PREFERENCE IN
ELECTION CAMPAIGNS (SECiM KAMPANYALARINDA PARTI BAGLILIGININ
SECMEN TERCIHINE ETKisi)

Political leader’s or candidate’s having qualifications valuable
for society 1is not enough for voter’s preference. Therefore, his
working with best advisors and staff, making them meet in common base,
transferring their work 1into an easiest wastable communicational
production by his management talent are important factor that increase
efficiency of leader or candidate on voters (Anik, 2005:160). In other
words, factors effecting planning and managing of political candidate
image are not limited with politicians and voters. There 1is an
interrelation between party delegates, local leaders and political
leader depend on desire and promises (Uztug, 2004:55).

In a research it is found out that from the beginning of 1990s
to 2000s in Soviet Union and East Europe, organizational structure of
parties found instead of o0ld communist ones influenced election
success. These parties emerged as heritor of previous communist
parties during decline of Soviet Union mostly consist of public
officers. This situation emerges as a factor giving less confidence
for mass membership (Ishiyama, 2001:860). Therefore, old staffs losing
voters’ trust and commitment were not successful in their new party.

Long-term and short-term factors are matters of subject in voter’s
preference. Long-term factors are generally connected to ones like
party commitment, short-term ones are related to subjects in election
campaigns. However, short-term factor can be affected from
identification relation with part occurring 1in the long-term.
Therefore, it can be said that party commitment is also effective on
short-term factors (Miller et al. 1976:33-34). 1In other words,
although it 1s said that party commitment is lessening nowadays,
candidate’s party has an important effect on voter’s preference
(Gillipunar, 2010:68). For this reason, parties influence candidates’
success 1in election campaigns. Because parties have experienced teams
who can take part in candidate’s campaign voluntarily (Grey, 1999:69-
70) . Consequently, parties and candidates firstly should motivate
their hearts and reinforce their beliefs and attitudes. Thus, they can
reach wider voter mass (Uztug, 2004:310).

Party volunteers take on important tasks in door to door
canvassing. Voluntary canvassers establish one to one communication
with voters. Because of that selection of canvassers is important for
voter’s perception. For example, a male candidate whose all volunteers
are male can be said to have some unpleasant feelings about women’s
place in politics (Kalender, 2005:103; Uztug, 1999:164). In addition,
these volunteers’ features such as behaviors, attitudes, dressing
style and way of speaking are important effect factors on voters
(Kalender, 2005:105; Kalender, 2007:152; Uztug, 2004:3009).

Women’s taking active role in election campaigns can create a
positive image 1in terms of voter perception. Women’s taking place in
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political campaigns can make daily life come to the forefront with
regards to politic expression. Because way of women’s self expression
create an alternation in politic expression. For example, a Christian
parliamentary states this situation in this way (Say, 1998:167):

“Women are giving more examples, talking with specific

examples and reacts from their experiences and events

happening around them while they are making a speech. Their
observations are details of daily life.”

In a study conducted in USA and Canada it is found out that
women are more enthusiastic compared to men in features such as
allocating more time to party works, enjoying more and taking place in
more front rows (Clarke et al. 1979:475).

Young people’s taking part in election campaigns can Dbroaden
sphere of influence of campaign like women, because, young people and
the ones who 1is going to vote for the first time constitute base of
campaigns activities. Determining what kind of a political party or a
leader that young people and the ones who are going to vote for the
first time expect and developing a political process according to this
influence success of party or candidate (Polat et al. 2006:194).
Therefore, volunteer vyoung people and party vyouth branches have
important functions to reach young voters.

7. RESEARCH QUESTIONS (ARASTIRMA SORULARTI)

Technological developments, urbanization, democracy,
individualization, priority of rational preference decrease level of
people’s loyalty to a party. However, loyalty to a party 1is still an
effective factor for voter’s preference. Loyalty to a party comes out
as an important indicator for analyzing voters and predicting their
behaviors. Therefore, to know the level of voter’s loyalty to a party
and socio-demographic and political factors affecting this level will
make important contribution to political communication. For this
reason, questions of the research are identified as follow:

e What is general level of voter’s loyalty to a party in Turkey?

e What is the level of loyalty to a party in terms of
organizational commitment factors?

e What is the most important loyalty factor effecting general
loyalty to a party?

e What are the effects of socio-demographic features on Turkish
voters’ loyalty to a party?

e What are the effects of political variables on Turkish voters’
loyalty to a party?

8. METHOD (YONTEM)
8.1. Application of the Research and Sample
(Arastirmanin Uygulanmasi ve Orneklem)

This research handles party commitment of voters in 16
metropolitan municipalities composing about 58% of total number of
voters in Turkey. These metropolitan municipalities Istanbul, Ankara,
fzmir, Kocaeli, Sakarvya, Bursa, Samsun, Erzurum, Diyarbakir,
Gaziantep, Kayseri, Konya, Antalya, Adana, Mersin and Eskisehir. 1In
application of questionnaires students from Faculty of Communication
from University of Gumushane and University of Erciyes take part as
interviewers. Simple coincidental sample method and face to face
questionnaire method are used in the study. It was carried out in
February and March in 2012.

Number of questionnaire in each city was determined in direct
proportion to number of voters in those cities. Hence, in total 1663
forms were given to interviewers. However, 1389 of them were taken to
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analysis because of mistakes in filling and reliability. Therefore,
there were some changes in the voter numbers determined in each city.

8.2. Data Acquisition Tools (Veri Toplama Araglari)

Turkish voters’ 1level of loyalty to a party was tried to be
measured by ‘A Three-Component Model of Organizational Commitment
developed by Mowday, Porter and Steers (1979) and revised by Allen and
Meyer (1990). Organizational commitment consists of three parts: (1)
Affective commitment (the most wanted kind of commitment. It means
that an employee identifies himself with the institution, remains in
it willingly and feels affective commitment, (2) Continuance
commitment (It is a situation that an employee feels commitment upon
calculating the cost he 1is going to confront with 1in the case of
leaving the institution) (3) Normative commitment (An employee does
not feel any obligation but he feels moral commitment and finds
unethical to leave his institution).

A questionnaire form in which points of organizational
commitment are revised 1in terms of party loyalty consists of two
parts. The first part consists of 32 items about party loyalty. The
answers are ‘Strongly Disagree’ (1), ‘Disagree’ (2), ‘Undecided’ (3),
Agree (4), Strongly Agree (5).

In the second part of the questionnaire there were multiple
choice questions about voters’ socio-demographic features, the party
to which one they voted before, how long they vote for the party,
whether they voted for any other one and their political thoughts.
Before application of the questionnaire, a pre-test was done on 50
people. Some modifications were made according to the pre-test and
after that the questionnaire was applied.

8.3. Analysis of Data and Used Tests
(Verilerin Analizi ve Kullanilan Testler)

Data acquired in the study was analyzed by using program SPSS
15.0. Descriptive statistics techniques were used to reveal party
commitment items and party loyalty factors of respondents. Regression
analysis was done to define party commitment factors heaviness.
Moreover, Independent Samples T-test and ANOVA were used in analysis
of socio-demographic and political variables.

Some of the party loyalty points were not answered by
respondents. Therefore, unanswered points were coded as 0 and excluded
during the process of analysis. In addition, there were negative
questions as control questions. These points having negative sentence
structure cause commitment average decrease. Because of that, the
questions’ coding were done in the opposite direction in Likert scale.

9. STATISTICAL INFORMATION ABOUT RESPONDENTS
(ARASTIRMAYA KATILANLARLA ILGILI ISTATISTiKi BILGILER)

1663 questionnaires were given to interviewers in total. Because
of mistakes occurring during application and reliability 1389
questionnaires were taken to evaluation and analyzed.

60% of respondents are male and 40% of them are female. 33.8% of
them are between 26-28 ages, 25.8% of them are 27-35, 24.8% of them
are 36-46 and 15.6% of them are 47-78. 27.6% of respondents are
graduated from primary school, 36% of them graduated from high school,
26.5% of them graduated from university, 9.9% of them did master
degree and PhD. In terms of their income, the classification is as
follows: 19.4% of them have 100-800 TL, 23.6% of them have 800-1250
TL, 30.5% of them have 1251-2500 TL, 15.9% of them 2501-3500 TL and
10.6% of them have 3501-30000 TL.
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48.6% of the respondents in the survey in general
parliamentarian election in 2011 voted for AKP, 28.2% of them voted
for CHP, 14.3% of them MHP and 9% of them voted for other parties.
These results mean approximate results with the real ones. AKP has
49.83% of total votes, CHP has 25.98% of them and MHP has 13.1% of
them in general parliamentarian election in 2011
(http://www.ysk.gov.tr/ysk/index.html) . In addition, 29% of the
respondents in survey defined themselves 29% of them as nationalist,
13.4% of them as conservative, 8.3% of them as conservative democrat,
11.2% of them as islamist, 13.9% of them as social democrat, 8.9% of
them as socialist, 4.1% of them as liberal and 1.6% of them as others.

This survey was carried out in 16 metropolis. Questionnaires
were given to interviewers in proportion to city’s number of votes.
However, after excluding some numbers Dbecause of feedback and
reliability, participation rate in the cities was found as follows:
Istanbul 29%, Izmir 11%, Ankara 10%, Bursa 6%, Adana 5.1%, Kayseri
4.9%, Kocaeli 4.6%, Antalya 4.5%, Gaziantep 4.5%, Samsun 4.1%, Mersin
4%, Konya 3.2%, Sakarya 2.2% Eskisehir 2.2% and Erzurum 0.8%.

10. FINDINGS AND DISCUSSION (BULGULAR VE TARTISMA)
10.1. Voters’ Party Loyalty and Party Loyalty Factors
(Segmenlerin Parti Bagliligi ve Parti Baglilik Faktorleri)

Average of each item 1in the scale was emphasized to define
Turkish voters’ level of party loyalty. In total of 32 items in the
scale the highest average (3.652) belongs to the one ‘I give
importance to my party’s future’. The lowest average (2.196) belongs
to the one ‘It was a big mistake to decide to vote for this party’
(Table 1). This situation can be commented as those Turkish voters
have loyalty to their party in general terms, but they do not have a
very high commitment. Since, according to survey results voters give
importance to future of the party they vote for. Unsatisfaction level
is low because of the party they vote for.

The items in the scale are classified in 3 groups. Affective
commitment factor has (Fl) 11 items, continuance commitment (F2) has
12 items and normative commitment (F3) has 9 items. Reliability
analysis of total 32 items shows that scale is highly reliable
(a=848). When vyou look at the factors, vyou can see that while
‘affective commitment’ has a reliability which can be said high
(a=782), continuance commitment factor (a=694) and normative
commitment factor (a=642) has a wvalidity which can be accepted as
quite reliable (Table 2). Since, if wvalidity of a scale connected to
Alfa (a) 1s between 0.00 < a < 0.40, the scale is not reliable; if it
is between 0.040 £ a <0.60, its reliability is low; if it is between
0.60 £ a < 0.80, the scale is quite reliable and if it is between 0.80
< a < 1.00, the scale is highly reliable (Kayis, 2006:403).

In affective commitment factor consisting of 11 items (Table 2)
the highest loyalty average (3.652) was acquired from the item "I give

importance to my party’s future". On the other hand, the lowest
average (2.467) was acquired from the item “I can feel loyalty to
other parties as I feel to my party" (Table 1). As control gquestions

the scale has negative items. These items were inserted with respect
to positive items in quinary likert scale. In this regard, high
averages of negative items in this factor means that the positive
response averages of these items. Consequently, it can be said that
the items supporting party loyalty and partaking 1in affective
commitment factor have higher average in general.
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Table 1. Party Loyalty Items Central Tendency Statistics
(Tablo 1. Parti Badliligi Yargilarinin Merkezi EJilim Istatistikleri)

.N. Items N Min. [Max. | Mean S.D

1 I do not feel myself as a part of my party 1367|11,00(5,00(3,286(1,2758

2 |I do not feel loyalty to my party emotionally 1368(1,00|5,00|3,195|1,2438

3 gglﬁiizzlliizwsource of inspiration for my 1361|1,00|5,00(3,308|1,1056

14

4 f{ozzrtg ZaZilziieind my personal values are 1363|1,00|5,00(3,250|1,1443

5 iyc;griiel loyalty to another party as I feel to 1362 1,00|5,00|2,467|1,1535

6 iyagaiigud of telling other people my support to 1360|1,00]|5,00(3,344|1,1721

7 iyfiiiehappy to serve my party for the rest of 1360|1,00]|5,00(3,208|1,1612

8 I feel my party’s problem as my problems 1360(11,00(5,00(2,718|1,2273

9 iyagaiiidzaiogiigeiz any responsibilities that 1368|1,00|5,00|2,819|1,1987

10 ;ai?yf‘zaizczgsio more than expected for my 1373]1,00|5,00|3,072(1,1825

11 inzz proud of voting for my party despite other 1372|1,00|5,00(3,583|1,1159

12 |I give importance to my party’s future 1369|1,00(|5,00|3,652|1,0728
I am telling other people that my party is an

13 |ideal place to vote, to be a member and to take 137411,00(5,00(3,392|1,1007
responsibility
I am telling other people that my party is an

14 ideal place to be a member of it 137311,0015,0013,15211, 1767
I am telling other people that my party is an

15 ideal place to take responsibility in it 136611,0015,0013,336/1,1183
I do not think to show loyalty to my party in

16 the long term will be beneficial for me 137911,0015,0013,198]1,1874
I do not approve my party’s policies and

17 attitudes to its members and voters 137011,0015,0013,219/1,1948

18 ioxote for my party because of some obligations 1369|1,00]|5,00|2,577|1, 2507
The basic reason for remaining in the party is

19 |that I cannot obtain the things that I obtain 137011,00(|5,00(2,879|1,2162
here in another party

20 ;zr¥3s a big mistake to decide to vote for this 1371|1,00]|5,00|2,196|1,1494

21 ? can thlnkltg be tran;ferred to another party 1368 1,00|5,00|2,633|1,2375
if the conditions require so

29 I think that peopleltransfer Fo gther parties 1371 1,00]/5,00(3,396|1,1315
too frequently and in an unprincipled way

23 I do not think Fo be Fransferred from one party 1374|1,00]|5,00|2,876|1, 2048
to another one is ethical

24 |I do not feel loyalty to my party 1368|1,00(|5,00(3,248|1,1954

5 ;aizynot feel any obligation to remain in this 1366|1,00|5,00|2,862|1,1866
I do not think that leaving my party now is

26 right even though it has advantages for me 135911,0015,0012,82411,1716
I think that remaining in my party is quite a

21 right decision when I think about other parties 135911,0015,0013,54111,1140
I do not believe that a person should show

28 loyalty to his party all the time 135911,0015,0013,137]1,1844
It is not right to leave my party right now as I

29 |have responsibilities for my friends in the 1349|1,00(5,00(3,193|1,1486
party

30 ;aiiil as an ethical obligation to remain in my 1356|1,00|5,00|2,876|1,1446

31 |I owe many things to my party 1356(1,00|5,00(2,983|1,1670

32 Even a single change in present conditions will 1365|1,00]|5,00|2,728|1,2041
be a reason to leave my party
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Table 2. Factors and Reliability Values
(Tablo 2. Faktorler ve GlUvenirlirlik Degerleri)

Factors Items number belongs to factors sgi;;g;i;tglgii?es
Affective Commitment 1-2-4-5-6-7-8-9-10-11-12 , 782
Continuance Commitment |2-13-14-15-16-17-18-19-20-21-27-32|,694
Normative Commitment 22-23-24-25-26-28-29-30-31 , 642
General Commitment 32 items , 848

The highest average (3.541) in continuance commitment factor was
acquired from the item that "I think that remaining in my party is

quite a right decision when I think about other parties". The lowest
average (2.196) was acquired from the provision that "It was a big
mistake to decide to vote for this party". Considering normative

commitment factor while the item "I think that people transfer to
other parties too frequently and in an unprincipled way" has the

highest average (3.396), the item " I do not think that leaving my
party now is right even though it has advantages for me" has the
lowest average (2.824). As this item is negative, the average acquired

from the analysis shows that leaving the party is the right decision.

When viewed generally, in terms of both general commitment items
and items partaking in factors it can be said that party loyalty
average 1is not very high but the items involving commitment content
have higher average.

Table 3. Central Tendency Statistics of Party Loyalty Factors
(Tablo 3. Parti Bagliligi Faktérlerinin Merkezi EJilim Istatistikleri)

N Min Max Mean S.D.
General Commitment 1194 1.50 5.00 | 3.658 ,41106
Factors
Affective Commitment 1315 1.00 5.00 | 3.14064 , 70468
Continuance Commitment 1287 1.33 5.00 | 3.0172 , 44176
Normative Commitment 1279 1.56 5.00 | 3.0441 ,42982

In research, responses expressing 1.00 as minimum and 5.00 as
maximum were acquired with likert scale. These responses can be used
specifying central tendencies of factors. As responses are between
1.00 and 5.00 and a satisfaction index was constituted, in 4/5= .80
score interval starting from 1.00 a graduation was made. Therefore,
1.00-1.80 was gradated as 'very low commitment level', 1.81-2.60 was
gradated as 'low commitment level', 2.61-3.40 was gradated as 'medium
commitment level', 3.41-4.20 was gradated as 'high commitment level'

and 4.21-5.00 was gradated as 'very high commitment level'.
Accordingly, participants of the research have high general party
loyalty level (3.658). Moreover, it was seen that commitment level 1is
medium 1in terms of every 3 factors (Table 3). When factors were

discussed 1in terms of their averages, 1t was seen that 'affective
commitment' factor has the highest average (3.146) and 'continuance
commitment' factor has the lowest average (3.017).

10.2. Commitment Factors Effects on General Commitment
(Baglilik Faktorlerinin Genel Baglilik Uzerindeki Etkisi)
Regression Analysis was made in order to discuss the effects of
commitment factors on general commitment. According to that in terms
of dual correlation, between general commitment and affective

commitment medium level (.569), between general commitment and
continuance commitment high level (.705) and between general
commitment and normative commitment high level (.696) of correlation

was acquired.
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Table 4. General Commitment and Regression Analysis of Commitment
Factors
(Tablo 4. Genel Baglilik ve Baglilik Faktorleri Regresyon Analizi)

General Commitment (GC) = -1.534 + 0.341 AC + 0.525 CC + 0.603 NC
(0.000) (0.000) (0.000)
Standardized Coefficients 0.300 0.414 0.489
R= 0.896, R°=0.803, F (3-1379)=1878.514 P= .000
P values are in parenthesis

There 1s a high 1leveled and significant relation between

'affective commitment' (AC), 'continuance commitment' (CC), and
'normative commitment' (NC) and general commitment (GC) (R=.890,
R’=.803, P<.0l). Factors explain 80.3% of total variance in general

commitment. In addition, in research, according to standardized beta
coefficients the relativistic importance order of commitment factors
on general commitment was acquired as normative commitment (f=.489),
continuance commitment (Bf=.414) and affective commitment (B=.300). When
t-Test results related regression parameters' meaningfulness are
examined, it 1s seen that commitment factors are important precursors
(p=.000) on general commitment.

These results show that in terms of general party commitment the
most effective factor 1is normative commitment. The second factor is
continuance commitment and the third one is affective commitment. In
other words, it can be said that the party commitment of the electors
in Turkey occurred mainly in terms of ethical principles. Being
normative commitment' the first factor and the continuance factor's
the second factor may be originated from environment factor has
influence on Turkish voters. Research results show that even if one's
commitment for his party weakens emotionally, party loyalty will
sustain as a principle and ethical value.

10.3. Party Loyalty and Variables Analysis
(Parti Bagliligi ve Degiskenler Analizi)
10.3.1. Party Loyalty and Socio-Demographic Variables
(Parti Bagliligi ve Sosyo-Demografik Degiskenler)

In research, age, education and income were regarded as socio-
demographic variables. A significant difference was found between the
income levels of participants of research and their loyalty in terms
of all commitment factors and general commitment (p<.050). Considering
other socio-demographic variables, meaningfulness was acquired at
lower level.

There 1s a significant difference between participants' income
level and general party commitment (F=4.430, df=4, p=.001), affective
commitment (F=3.619, df=4, p=.000), continuance commitment (F=5.033,
df=4, p=.001) and normative commitment (F=3.563, df=4, p=.007).
Commitment averages according to income level were found between 100
and 800 TL as 3.044, between 801 and 1250 TL as 3.092, 1251 and 2500
TL as 3.100, between 2501 and 3500 TL as 2.954 and between 3501 and
30000 as 3.015. Depending upon 2500 TL income groups party loyalty
rises. This rise 1is very low. However, in 2501-3500 TL income level
average falls and in 3501-30000 TL group average rises again. This
situation, generally, happens in terms of affective commitment factor
too. In continuance factor commitment average of people having income
100-800 is (2.922). In normative factor, voters’ level of commitment
decreases depending on their income increase. It can be considered as
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an important result that people having low income, have low party
loyalty in continuance commitment and commitment’s becoming decrease
in parallel to income rise in normative commitment. A voter having low
income may not show loyalty to his party because of economic concerns.
Voters in this group can have mostly rational preference. Moreover, it
can be said that environment’s pressure on voters can decrease
depending on income rise. Therefore, voters can show less normative
commitment as their income rises.

There 1is no significant difference (p>.050) between general
commitment level, commitment factors and respondents’ ages. However,
while there is a significant difference (p<.050) between respondents’
education level, general party commitment (F=2.754, df=3, p=.041) and

affective commitment (F=3.787, df=3, p=010), there is no significant
difference (p>.050) between their education level, continuance
commitment and normative commitment. In mutual comparison tables,

there 1s a significant difference Dbetween MA, PhD and secondary
education in terms of both general commitment and affective
commitment. It can be said that as education level rises, party
loyalty level decreases. Party loyalty of voters whose education level
is primary and secondary school is higher than the ones graduating
from university, MA and PhD. In continuance and normative commitment
in which there 1s no significant difference, averages of voters
graduating from MA and PhD are lower than the other voters.

It is seen that men have more party loyalty than women in the
analysis done on genders of respondents. While there is a significant
difference (F=7.868, t=2.450, df=1268, p=.014) Dbetween genders and
affective commitment, there is no significant difference (p>.050) in
terms of general and other commitment factors. However, when
commitment averages analyzed, it 1s seen that men have higher
averages. It can be said that men are dominant in an important part of
Turkish political structure. Therefore, women’s being less interested
in politics can make their loyalty level low.

In political parties in Turkey, issue of women are ignored and
politics closed its doors to women to a great extend. Nowadays, women
do not exist in politics because of social gender roles or they try to
survive around male roles (Altindal, 2009:351). This situation cause
women to be seem more unwilling in terms of active participation. For
example, it 1is concluded in a research done on university students
that number of male students who want to take an active role 1in
politics is higher than female students (Ozyurt, 2010:318).

10.3.2. Party Loyalty and Political Variables
(Parti Bagliligi ve Siyasal Degiskenler)

Parties that voters voted in general parliamentarian election in
2011, for how many years they have voted for it, whether they have
voted for another party before and voters’ political opinions were
handled in the study in terms of party loyalty.

There 1s a significant difference between parties voted 1in
general parliamentarian election 1in 2011, general party commitment
(F=10.917, df=3, p=.000) and commitment factors (affective commitment:
F=10.282, df=3, p=.000; continuance commitment: F=2.956, df=3, p=.031;
normative commitment: F=7.147, df=3, p=.000). In general view, three
parties’ exceeding election threshold (AKP, CHP, MHP) commitment
averages are quite close to each other. However, it 1s seen that
voters of MHP’s have more general commitment (3.178), affective
commitment (3.339), continuance commitment (3.034) and normative
commitment (3.145) than other party’s voters. In addition, voters of
CHP’s have higher party loyalty than AKP’s. When real election results
are analyzed it is seen that while AKP having the most votes has the
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least party loyalty of voters, MHP having the least votes has the most
party loyalty of voters. Therefore, it can be said that voters’ party
loyalty decreases depending on party’s number of vote increasement. In
another research which studies on voter’s organizational commitment
level, it 1s seen that voters having the most organizational
commitment level are MHP voters and the ones having the least
organizational commitment level are AKP voters. CHP is the second one
in terms of party loyalty (Uygur et al. 2010:89). In other words, both
of these researches have similar results.

While there is no significant difference between the length of
the period that voters are voting for the party and general party

commitment and normative commitment (p>.050); there is a significant
difference Dbetween affective commitment (F=2.352, df=5, p=.039) and
continuance commitment (F=2.667, df=5, p=.021). The averages are close

to each other generally. However, there is an important difference in
continuance commitment. Voters saying that voting for his party for
two and less than two years have less commitment than the ones saying
that they have voted for a longer time. While all the other averages
are above 3.0, in voting including two years and a longer time in
continuance commitment average is 2.9. It can be said that there is an
increase in repeating voting Dbehavior 1in terms of continuance
commitment.

There is a significant difference between whether voters have
voted for another party Dbefore and general commitment (F=2.422,
df=1160, t=-2.754, p=.006), affective commitment (F=2.456, df=1276¢,
t=-3.005, p=.003) and normative commitment (F=3.208, sd=1244, t=-
2.798, p=005). On the other hand, there is no significant difference
in continuance commitment (F=0.45, df=1251, =353, p=724). When all
averages analyzed it is found out that voters’ party loyalty who have
voted for another party before is lower.

There 1is no significant difference between respondents political
view and general party commitment, commitment factors (p>.050) .
However, when averages are handled it is seen that the highest general
commitment average Dbelongs to conservative democrat (3.081) and
nationalist (3.080), the least general commitment average belongs to
democrat (2.995).

11. RESULTS AND RECOMMENDATIONS (SONUC VE ONERILER)

To know voters’ level of commitment 1is quite important to
predict voters’ reactions. It can be said that in places where party
loyalty level is high there is a slow change in party preference. One
of the change factors in numerical structure is a change that can be
occurred in voters’ level of commitment. Individualization process in
the world decrease party 1loyalty. 1990s can be said as years when
party loyalty level decreased in an important extend. For example,
during this period, voters party commitment decreased and number of
voters who had tendency to change their party increased in the USA
(Powell et al. 2003:33). Nowadays, people spend more time and energy
to understand the subjects that they are going to vote. Therefore,
less desire comes out of a behavior of voting according to party
commitment (Newman, 1994:29).

In the study carried out to define Turkish voters’ 1level of
party loyalty, it is concluded that Turkish voters’ general party
commitment level is high. The level of commitment is midlevel in terms
of commitment factors such as affective commitment, continuance
commitment and normative commitment.

Normative commitment factor emerges as the most efficient factor
on voters’ general commitment level. The second and the third one are
continuance and affective commitment. This situation shows that
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Turkish voters have sociological way of voting. Since items in
normative factors are mostly related to voter’s principled and ethical
stance. Therefore, voter’s environment comes out as an important
factor in this situation. In addition, it can be said that this
opinion is supported by the fact that second important factor is
continuance commitment.

In addition, it is found out in the study that voter’s income,
education level, length of period that he is in his party and whether
he voted for another party before are influential in voters’ party
commitment in terms of socio-demographic and political variables. Even
though there is no significant difference in terms of gender, averages
show that males have more party loyalty than females. Voters’ income
and education level’s being high make their party loyalty decrease. A
voter’s party loyalty is low who voted for another party before. In
addition, in terms of continuance commitment, the more a voter remains
in a party, the more commitment he has.

This study makes important contribution in terms of analyzing
political changes. Voters’ present party commitment, changes that they
show according to socio-demographic and political changes are revealed
in the study. Therefore, it 1is an important data for analysis of
voters 1in election campaigns. However, as mentioned above, voters’
party loyalty show changes nowadays. In today’s society 1in which
individualization is more and more important, this situation will be
more evident. Therefore, different studies done 1in various district
will make important contributions to analysis of Turkish voters. 1In
addition, socio-demographic and political variables which are
influential in party commitment are provided to be revealed in a more
detailed way.

REFERENCES (KAYNAKLAR)

1. Ada, N., Alver, I., and Atli, F., (2008). Orgiitsel Iletisimin
Orgtitsel Baglilik Uzerine Etkisi: Manisa Organize Sanayi
Bdlgesinde Yer Alan ve Imalat Sektdril Calisanlari Uzerinde
Yapilan Bir Arastirma. Ege Akademik Bakis: volume:8, Number:2,
pp: 487-518

2. Allen, N. and Meyer, J., (1997). Commitment in The Workplace:
Theory, Research, and Application. Thousand Oaks: CA: Sage
Publication.

3. Allen, N. and Meyer, J., (1990). The Measurement and Antecedents
of Affective, Continuance and Normative Commitment to the
Organization. Journal of Occupational Psychology: volume: 63,
number: 2, pp: 1-18.

4. Altindal, Y., (2009). Erkeksiz Siyasetin ‘Erksiz’ Dublorleri.
Balikesir Universitesi Sosyal Bilimler Enstitiisi Dergisi:
volume: 21, pp: 351-367.

5. Anik, C., (2005). Yarinki Siyaset. Ankara: Nobel Yayin Daditim.

6. Arnon, E.R., (1985). A Review and Reconceptualiation of
Organizaiional Commitrnent. Academy of Management Review:
volume: 10, number: 3, pp: 465-476.

7. Blau G.J. and Boal, K.B., (1987). Conceptualizing How Job
Involvement And Organizational Commitment Affect Turnover and
Absenteeism. Academy Of Management Review: volume: 12, number:
2, pp: 288-300.

8. Boselie, P. and Wiele, T.V.D., (2001). Employees’ perceptions of
HRM and TQM and the effects on satisfaction and intention to
leave. http://www.erim.eur.nl: accessed: (12.10.2009).

9. Clarke, H.D. and Kornberg, A., (1979). Moving Up The Political
Escalator: Women Party Officials in the United Satates an
Canada. Journal of Politics: volume: 41, number:2, pp: 442-478.

97



e-Journal of New World Sciences Academy 4RI

NWSA-Humanities, 4C0158, 8, (1), 82-99. WU
Gtilliipunar, H. and Giilliioglu, 0.

10.

11.

12.

13.

14.

15.

16.

17

18.

19.

20.

21.

22

23.

24.

25.

26.

27

28.

29.

30.

31.

Clifford, M., (1989). An Analysis of The Relationship Between
Attitudinal Commitment and Behavioral Commitment. The
Sociological Quartely: volume: 30, number: 1, pp: 143-158.
Devran, Y., (2004). Siyasal Kampanya Yénetimi. Istanbul: Odak
Iletisim.

Emiroglu, A., (2006). Toplumbilimsel Siyasa. Bursa: Ekin
Kitabevi.

Grey, J.L., (1999). How to Win a Local Election. New York: M.
Evans and Company.

Gordon, M.S., (2007). The Examination of Correlational Officer’s
Organizational Commitment. Journal of Professional Issues:
volume: 2, number: 2, pp:190-202.

Gil, H., (2002). Orgiitsel Baglilik Yaklasimlarinin Mukayesesi ve
Deerlendirilmesi. Ege Akademik Bakis: volume: 2, number: 1,
pp:37-55.

Giilliioglu, 0., (2011). Orgiitsel Iletisim- Iletisim Doyumu ve
Kurumsal Baglilik. Konya: EJitim Yayinevi.

. Giilliipunar, H., (2010). Siyasal Iletisim ve Aday Imaji. Konya:

Egitim Akademi Yayinlari.

Hacker, K.L., Zakahi, W.R., Giles, M.J., and McQuitty, S.,
(2000) . Components of Candidate Images: Statistical Analysis of
the Issue-Persona Dichotomy in the Presidental Campaign of
1996. Communication Monographs: volume: 67, number: 3, pp: 227-
239.

Heywood, A., (2007). Siyaset. (Ed. Bugra Kalkan), (Cev. Bekir B.
Ozipek vd.), Ankara: Adres Yayinlari.

Ishiyama, J.T., (2001). Party Organization and the Political
Success of the Communist Successor Parties. Social Science
Quarterly: volume: 83, number: 4, pp: 844 - 864.

Jaworski, B.J. and Kohli, A., (1993). Market orientation:
Antecedents and Consequences. Journal of Marketing: volume: 57,
number: 3, pp: 53-70.

. Kalender, A., (2005). Siyasal Iletisim: Secmenler ve Ikna

Stratejileri. Konya: Cizgi Kitabevi.

Kalender, A., (2007). Siyasal Iletisim Teknigi Olarak Canvassing
ve Secmen Davranisi Uzerindeki Etkileri. Selcuk Iletisim
Dergisi: volume: 5, number: 1, pp: 144-155.

Kapani, M., (1996). Politika Bilimine Giris. Ankara: Bilgi
Yayinevi.

Kayis, A., (2006). Guvenilirlik Analizi. (Ed. Seref Kalayci),
SPSS Uygulamali Cok Degiskenli Istatistik Teknikleri: Ankara.
Asil Yayin Dagitim.

Lazarsfeld, P.F., Berelson, B., and Gaudet, H., (1968). The
People’s Choice. New York and London: Columbia University Press.

. Millir, W.E. and Levitin, T.E., (1976). Leadership and Change:

Presidential Elections from 1952 to 1976. Massachusetts:
Winthhrop Publishers.

Mowday, R.T., Porter, L.W., and Steers, R.M., (1982) . Employee-
Organization Linkages: The Psychology of Commitment,
Absenteeism, And Turnover. New York: Academic Press.

Mowday, R.T.;, Porter, L.W., and Steers, R.M., (1979). The
Measurement of organizational Commitment. The Journal of
Voctional Behavior: volume: 14, pp. 224-247.

Newman, B.I., (1994). The Marketing of The President. New Delhi:
Sage.

Ozyurt, C., (2010). Universite OJrencilerinin Siyasal Katilim
Davranislari: 29 Mart 2009 Yerel Secimleri Balikesir Ornegdi.
Elektronik Sosyal Bilimler Dergisi: volume: 33, pp: 289-320.

98



e-Journal of New World Sciences Academy 4RI
NWSA-Humanities, 4C0158, 8, (1), 82-99. NUUSA
Gtilliipunar, H. and Giilliioglu, 0.

32.

33.

34.

35.

36.

37.

38.

39.

40.

41.

42.

43.

44.

45.

46.

47 .

48.

Ozsoy, 0., (2002). Tiirkiye’de Secmen Davranislari ve Etkin
Propaganda. Istanbul: Alfa Yayinlari.

Polat, C. and Kiulter, B., (2006). Geng ve Potansiyel Secmenler
Goziiyle Siyasi Lider Ozelliklerinin De§erlendirilmesi: Siyasal
Pazarlama Bakis Acisiyla Lise ve Universite Ofrencileri Uzerine
Bir Uygulama. Istanbul Universitesi Siyasal Bilgiler Fakiiltesi
Dergisi: volume: 35, pp: 191-214.

Powell, L. and Cowart, J., (2003). Political Campaign
Communication. Boston: Pearson Education.

Randall, D., (1987). Commitment and the Organization: The
Organization Man Revisited. Academy of Management Review:
volume: 12, number: 3, pp:460-471.

Saribay, A.Y., (2001). Tirkiye’de Demokrasi ve Politik Partiler.
Istanbul: Alfa Yayinlari.

Say, G., (1998). Siyasal DeJisimde Kadin Boyutu. Istanbul:
Kurtis Matbaacilik.

Sheldon, M., (1971). Investments And Involvements As Mechanisms
Producing Commitment to the Organization. Administrative Science
Quarterly: volume: 16 number: 2, pp:143-150.

Stephen, R., (1998). Organizational Behaviour. New Jersey:
Prentice Hall International Inc.

Tekin, Y. and Ciftcg¢i, S., (2006). Temsil Krizi Tartismalarina
Bir Katki: 22. Doénem TBMM’de Yapilan Bir Alan Arastirmasinin
Sonuc¢lari Isiginda Tirk Siyasal Yasaminda Demokratik Temsil
Ilkesinin G&riiniimii. Selcuk Universitesi Iktisadi ve Idari
Bilimler Fakiiltesi Sosyal ve Ekonomik Arastirmalar Dergisi:
volume: 6, number: 11, pp: 69-90.

Tokgdz, 0., (2008). Siyasal Iletisimi Anlamak. Ankara: Imge
Kitabevi.

Tuncay, S., (2000). Parti Ic¢i Demokrasi ve Tiirkiye. Istanbul:
Gindogan Yayinlarzi.

Uygur, A. and Koc¢, H., (2010). Orgitsel Sadakat ve Orgiitsel
Baglilik: Siyasal Partiler Acisindan Bir Analiz. Isletme
Arastirmalari Dergisi: volume: 2, number: 4, pp: 79-94.

Uztug, F., (1999). Siyasal Marka: Sec¢im Kampanyalari ve Aday
imaji. Ankara: Mediacat Yayinlara.

Uztug, F., (2004). Siyasal Iletisim Y6netimi. Istanbul: MediaCat

Yayinlara.

Wiener, Y., (1982). Commitment in Organizations: A normative
View. Academy of Management Review: volume: 7, number: 3,
pp:418-428.

Varodlu, D., (1993). Kamu Sektdrii Calisanlarinin Islerine ve

Kuruluslarina Karsi Tutumlari, Bagliliklari ve Dederleri.
Doktora Tezi, Ankara: Ankara Universitesi, Sosyal Bilimler
Enstitist.

http://www.ysk.gov.tr/ysk/index.html, accessed: (25/08/2012)

99



